Perancangan Ulang RM Singgalang Jaya melalui Identitas Visual by Stefan, Stefan
xiv 
 
DAFTAR PUSTAKA 
Carter, R. (2015). Typographic Design: Form and Communication. Hoboken, 
New Jersey: John Wiley & Sons. 
CNN. (2016). Nasi Padang Jadi Makanan Jagoan Indonesia di #WHTA16. 
Diperoleh 21 Februari 2019, dari  https://www.cnnindonesia.com/gaya-
hidup/20161115160102 -307-172795/nasi-padang-jadi-makanan-halal-
jagoan-indonesia-di-whta2016 
Febriani, N. (2018). Riset Komunikasi Pemasaran Terpadu. Malang: UB Press. 
Haslam, A. (2006). Book Design. United Kingdom: Laurence King Publishing. 
Kasali, R. (2007). Membidik Pasar Indonesia: Segmentasi, Targeting, dan 
Positioning. Jakarta: PT Gramedia Pustaka Utama.  
Keller, K. L. (2013). Strategic Brand Management Building, Measuring, and 
Managing Brand Equity  London: Pearson Education. 
Krause, J. (2017). Color index XL: More than 1.100 new palettes with CMYK and 
RGB formulas for designers and artists. Potter/TenSpeed/Harmony. 
Landa, R. (2011). Graphic design solutions. Clifton Park, NY: Thomson Delmar 
Learning. 
Muzellec, L and Lambkin, M. (2013). Corporate Rebranding: Destroying, 
Transferring or Creating Brand Equity. Retrieved from Emerald Journal 
Database. 
Stone, T. L. (2006). Color design workbook: A real-world guide to using color in 
graphic design. Massachusetts: Rockport Publisher, Inc. 
xv 
 
West, R. (2008). Teori Komunikasi Analisis dan Aplikasi. Jakarta: Salemba 
Humanika. 
Wheeler, A.  (2013). Designing Brand Identity: An essential guide for the whole 
branding team. Hoboken, New Jersey: John Wiley & Sons.  
